
SERVE
Brand Guidelines



After the hard work that was put into creating a unique and 
cohesive brand identity for SERVED, we want to ensure it 
remains that way when our content heads out into the real 
world! Following these brand guidelines is essential in ensuring 
that the logo is used in a way that upholds the aesthetic 
standards of SERVED and keeps the brand looking fun, quirky, 
and also professional and consistent.
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FLAVORFUL
COLORFUL

DIY
homemade
TRENDY

We are dedicated to serving Michelin Star-quality coverage of 
easy-to-follow recipes, enticing “foodcasts,” relatable blogs and 
engaging cooking demonstration videos. 

We want to show millennials, both men and women between 
the ages of 24 and 35, that home-cooking doesn’t have to be 
rustic and traditional - it can be quirky, modern, exciting, and 
refined (just like you!).

BTW - We will tell you like it is, in a hip and relatable tone. 
Want to be healthy? Don’t eat that. See? We got your back, sis.  

Why are you still eating out? Switch to SERVED, the multimedia 
resource and inspiration for aspiring home cooks.  

SERVED explained
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FLAVORFUL

DIY
homemade

Millennials’ eating habits differ from past generations.
They eat out more often, have a different definition of the 
word “healthy,” have a strong interest in food ethics, and are 
embarassed by fast food, preferring fast casual dining.

We’re trying to rein them back in.

Trust us, we know you’re busy! We get the tight budget. 
We’ve been there. 

So, SERVED strives to feed our target audience with resources 
on how to cook quick, easy and inexpensive - yet still tasteful 
and exciting - meals within their idea of the word “healthy.”

AUDIENCE

www.businessinsider.com
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53% of millennials go out to eat once a week, 
compared to 43% of the general population.

53%

43%

53%

53% of millennials believe that “healthy” equates to “fresh.”

Millennials make up 51% of fast casual customers, 
even when only representing 31% of a survey sample.



This is the main logo that will be used across all primary brand 
applications. It acts as a trademark to help audiences easily 
identify SERVED’s products, web presence, digital content, 
advertisements, and other visual collateral. It is essential to the 
success of the brand that the logo, in every use, is applied with 
care and respect, according to these guidelines. The main 
primary logo is below, in Casandora Yellow, but color variations 
are available for secondary use. 

PRIMARY LOGO

SERVE
SERVE

SERVE

SERVE

SERVE

3



SERVED’s secondary logos can be used to replace the primary 
logo, but should never be placed directly next to or near the 
primary logo, as that would be repetitive and not an effective 
use of the brand elements. 

Mainly, the horizontal logo will be used when the spacing is not 
appropriate for the primary stacked logo. 

The light logo will be used on dark backgrounds. 

The icon should be used when the full primary logo is not 
necessary, for example as the website icon, or in cases where 
the brand name is already displayed in plain text.

A. Horizontal Logo
B. Light Logo
C. Icon
D. Black & White

SECONDARY LOGOs

SERVE SERVE

SERVE

A.

B.

C.

D.
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A few rules and standards are necessary for maintaining the integrity of the 
brand. Avoid compromising the look of the logo by rotating, skewing or 
distorting in any way. This includes adding unnecessary or unattractive text 
decorations, including drop shadows and borders. 

1. DO use color variations of the logo, but mainly use Casandora Yellow.

2. DON’T use off-brand colors. Reference page 7. 

3. DON’T change the neutral colors in the logo.

4. DON’T squish, stretch or resize the logo or any of its parts.

5. DON’T scale the logo smaller than 1.5 in.

6. DON’T remove any elements of the logo.

6. DO use the light logo on dark backgrounds.

7. DO incorporate on-brand shapes and patterns, like concentric circles.

8. DO use plenty of empty space around the logo.

LOGO DOS AND DON’TS
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Headlines in blackout midnight

TYPOGRAPHY
ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Body Copy in Work Sans Regular

Captions in Work Sans Light

LOGO IN ALL ROUND GOTHIC XLIG
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COLOR

Squeaky
#63cdda
RGB: 103, 202, 215
CMYK: 55, 0, 16, 0
Pantone 3105 c

JUNE BUD
#badc58
RGB: 186, 215, 91
CMYK: 31, 0, 82, 0
Pantone 2298 c

BAJA RED
#ED4C67
RGB: 237, 76, 103
CMYK: 1, 85, 47, 0
Pantone 191 c

casandora yellow
#feca57
RGB: 255, 202, 87
CMYK: 0, 21, 76, 0
Pantone 1225 C

BAltic sea
#3d3d3d
RGB: 61, 61, 61
CMYK: 68, 61, 60, 49
Pantone black 7 c

nasu purple
#5f27cd
RGB: 94, 74, 158
CMYK: 76, 84, 0, 0
Pantone 2725 c
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A. We love concentric circles and high quality footage of food - use them as backgrounds.
B. We love our logo - use it correctly. 
C. We love Casandora Yellow - use it instead of other brand colors whenever possible.

On the following pages are 4 examples of SERVED’s visual assets:

A. Business Cards
B. Recipe Letterhead
C. Mobile Recipe
D. Video Watermark

SERVED IN USE

8



Business Cards

SERVED IN USE
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Recipe Letterhead

SERVED IN USE
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SERVE

A’s Burger
INGREDIENTS

DIRECTIONS

1 large egg
1 1/2 pounds lean ground beef
1/2 onion finely chopped
1/2 cup shredded cheese
1 clove garlic minced
1 tablespoon garlic powder
1 teaspoon basil and oregano

1. Preheat a grill on high heat.

2. In a bowl, mix together all of the ingredients.

3. Form the mixture into 4 patties.

4. Grill the patties for 5 minutes on each side. 

5. Serve on toasted buns with your fave sauce.
 * we suggest mayo



Mobile Recipe

SERVED IN USE
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SERVE

A’s Burger
INGREDIENTS

DIRECTIONS

1 large egg
1 1/2 pounds lean ground beef
1/2 onion finely chopped
1/2 cup shredded cheese
1 clove garlic minced
1 tablespoon garlic powder
1 teaspoon basil and oregano

1. Preheat a grill on high heat.

2. In a bowl, mix together all of the ingredients.

3. Form the mixture into 4 patties.

4. Grill the patties for 5 minutes on each side. 

5. Serve on toasted buns with your fave sauce.
 * we suggest mayo



Video Watermark

SERVED IN USE
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